The multi-trillion-dollar
CSP enterprise opportunity

97% of enterprises would purchase new tech solutions from
CSPs, but first CSPs need to bridge 6 gaps

EXCLUSIVE SURVEY: compares 90 CSP B2B leaders with 250 Enterprise viewpoints on their current and
future investment plans, challenges and growth opportunities
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the opportunity, grow revenue

Ll 70 of enterprises would increase their spend with
A) CSPs by more than 16% if they close these gaps

To learn more, download the full report or visit our BearingPoint//Beyond website.
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https://www.bearingpointbeyond.com/en/industries/telecommunications/telco-enterprise/
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